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Complete Guide to Optimizing Your Yelp Profile 

 

One of the most favored sites for posting reviews of local 
businesses is Yelp.  There are an estimated 145 Million visitors 
per month. If you have a presence online, you can’t afford NOT 
to be listed on Yelp.  

Typically, a business will show up to 9% growth in their 
earnings with as little as a raise of ONE additional star in their 
Yelp ratings. Here’s a Harvard Study about this. However, 
simply being listed on Yelp won’t make much difference to your 
business health.  It’s very important to optimize your Yelp listing 
and make sure that it’s always up to date. Having a properly 
and completely optimized Yelp listing will deliver clicks and get 
reviews for you without much effort on your part.   

How to optimize your Yelp Listing  

Step 1: If your business is already on Yelp, Claim It.  

Do a search of Yelp to see if your business is already listed on 
Yelp.  If it is, simply claim it.  

A “Claimed” business on Yelp receives numerous advantages.  

When you claim your business profile, you are able to update 
information about the business, including your specialties and 
info about your business history, as well as things like available 
parking, pet restrictions, wifi availability, etc. The more 
complete the information about your business is on your Yelp 
listing, the easier it is for potential customers to choose you.  

Claiming your Yelp Listing: Go to: Yelp page for business 
owners. Type in your business name and address to see if you 
can locate it on Yelp. A prominent “Claim the Business” icon 
will be displayed if your listing hasn’t been claimed.  

http://harvardmagazine.com/2011/10/hbs-study-finds-positive-yelp-reviews-lead-to-increased-business
https://biz.yelp.com/
https://biz.yelp.com/


If you are not able to locate your business in the Yelp search 
results, you need to set up a new business listing.  

 

Claiming your business:  

 Click the link “Claim your Business”.  Enter your email 
address. You will receive an automated phone call to the 
phone number that is shown in your Yelp listing.  (If that 
number is incorrect, you will need to send a correction 
request to Yelp first, so that they can change the number 
before calling you.)  

 

 Once your business phone number has been verified by 
Yelp, you will receive an email.  You may do any editing of 
your business information once your listing is claimed.  

 

If you cannot locate your business listing on Yelp, click the “Add 
your Business” option on the Page for Business Owners. 

https://biz.yelp.com/signup_business/new
https://biz.yelp.com/signup_business/new


Simply fill in the information about your business:  address, 
phone number, hours of operation and category.  

 

 

http://synup.com/blog/wp-content/uploads/2016/09/yelp2.png


Be sure to select the correct category and note if your business 
belongs in more than one category. 

 

After the information is completed, select “Add Business”. Once 
Yelp has verified your information, your business will be listed.  

You can also read more about claiming your business on 
all major directory sites here. http://synup.com/how-to/  

 

Step 2: Be as Complete as Possible When Entering Your 
Business Information.  

After your business information has been submitted and your 
email address is confirmed, you can review your business 
page. Your page won’t begin to appear on Yelp search results 
until Yelp moderators have verified and approved your page.  

After the verification has been completed by Yelp, you should 
receive an email, instructing you how to claim your business 

http://synup.com/how-to/
http://synup.com/how-to/


listing. Once that’s done, you can now begin adding information 
about your business. This is how your business page may look:  

 

 

To beef up your page, it’s a good idea to add images, your 
hours of operation, and make sure that the map location is 
correct.  

 

Step 3: Edit Business Information 

Using your verified email address and password, log into Yelp 
for business owners.  On your Yelp Home Page, click the link 
for “Business Information”. 

https://biz.yelp.com/login?return_url=/
https://biz.yelp.com/login?return_url=/


 

 

Following is how to optimize your “Business Information” 
section. 

Basic Information 

In the Basic Information section, you want to make certain that 
your Business Name is correct.  Also, add information about 
the neighbourhood and any additional details that will help your 
potential customers and clients, such as parking details, 
outdoor seating, if wi-fi is available, etc.  



 

Add as much information here as you can.  Paint as complete a 
picture for your visitors as possible.  Make sure to check “NO” if 
anything is not a match for your business. Do NOT leave things 
blank.  

Hours 

Make certain that your business hours are complete and 
accurate here.  The last thing that you want is someone coming 
to your establishment – based on your posted hours – and no 
one is there.  Not Good!!!!.  

If your business will be closed for holidays, etc. make sure that 
information is posted – as well as when you will return.  

http://synup.com/blog/wp-content/uploads/2016/09/yelp7.png


If your business is always closed on a particular day of the 
week, note that, too.  

 

Specialities 

What do you specialize in?  Make sure that this information is 
included, along with all pertinent keywords relating to your 
business. Here is an example of a “specialties” description for a 
restaurant: 

“ABC Diner serves healthy, fresh Italian food that is prepared 
daily using top quality organic ingredients. ABC Diner’s meals 
are affordable and nutritious. Our whole-wheat penne pasta 
with sun dried tomatoes is a favorite among our customers. 
ABC Diner also serves alcoholic drinks, and our homemade 
Italian Amaretto Margaritas and creamy Limoncello is loved by 
all our customers. 

We are located at 111 E, 57th Street beside XYZ Boutique, 
between J and K avenues.  

http://synup.com/blog/wp-content/uploads/2016/09/yelp8.png


Come in and visit us anytime if you would like to rewind, relax 
and meet up with your friends. We also have free WiFi, so you 
can catch up on emails. We also host karaoke on Friday nights! 
Check out our Facebook page for more events and offers.” 

Notice how well the Diner did, adding all the pertinent keywords 
to their post as well as adding info about their signature dishes. 

History 

Under “History”, add information about the inception of your 
business. Below is a “History” of the cafe. “Established in 2003 

ABC Cafe was built in 2003 with dreams and coffee. It was 
established after we realized the need for traditional French 
Press Coffee around this area. After a lot of not-so-pleasant 
experiences with coffee around this area, we wanted to capture 
the essence of French coffee in a cup. The finesse with which 
we brew your cuppa will delight your taste buds and awaken 
your senses. 

Come drop by sometime to taste the best French Coffee in XYZ 
district!” 

Flesh out a minimum of 300 words about the history of your 
business... something that people would be interested in 
reading. Make sure that it’s not just a replication of something 
that is on your website.  

Meet the Owner/Manager 

Show the owner or manager as a real person.  Write a short 
biography and add a good photo. This makes it easier for your 
potential clients to connect and feel more comfortable about 
contacting the business. Here’s a sample “meet the 
owner/manager” description for a Salon: 

“Ms.Tanya’s work has been featured in popular fashion 
magazines like US Bridal Guide, Vogue patterns, Good 
Housekeeping, Esquire, In Fashion and Glamour. She has a 



degree in cosmetology from XYZ school in Paris, France. 
Before she started her own salon, she was the chief stylist at 
ABC Salon in Minneapolis.” 

 

Business Recommendations 

In this section, you can select up to 5 other businesses that you 
would like to recommend. 



Step 4: Round out Your Yelp Profile with Interesting 
Photos.  

People who search Yelp for a local business are likely to spend 
more than twice as long on a business page that contains 
photos. Yelp is NOT just an online review stop.  Add as many 
pertinent details about your business as possible.  Paint a clear 
image for people who are searching for a business such as 
yours. Help them to feel what your business is about.  Appeal 
to them through the excellent photos you use.   

Click on “Photos” from the Yelp business dashboard.  You may 
select photos or simply drag them onto the page.  They will 
automatically be sorted and displayed. 

Simply showing a photo of your storefront is not enough.  Get 
creative.  The following are some suggestions: Take candid 
photos of your staff and employees interacting with your 
customers. If you have any special events, include photos of 
these.   

 Restaurants, resorts, spas, etc. may include images of 
their lounge and welcome area. Include great images of 
any of your specialty items, including prices and 
descriptions. Include any special promotions, deals, offers, 
along with flyers and coupons.  Make certain to keep 
these current. 

 Make sure that the images are all clear, sharp and in 
focus.  

 If it’s in your budget, it’s worthwhile to get professional, 
high quality shots.  

Step 5: Set Up Online Ordering with Yelp Eat24 

If your business is related to food, you may find registering for 
Yelp Eat24 online ordering a very useful feature. With this 
feature, your customers can order food directly from your Yelp 
listing.  



It is free to sign up and set up this service, and it includes 24/7 
live support. There is a small commission charged on each 
order that is placed through the Eat24 system. In order to 
register your business for this service, click on “Online Ordering 
with Yelp Eat24”. Once on the Yelp Eat24 page, click on “Get 
Started” to fill in the information about your restaurant. 

Here, you will need to include the name of your establishment, 
address, phone number and contact name to register.  

You will also list the cuisine that your restaurant specializes in. 
You will also include your menu, hours of operation, whether 
ordering is for pickup or delivery (or both), and what type of 
payment you accept. Once this information is submitted, you 
will be given an email address and fax number. A copy of your 
menu needs to be faxed to Yelp. 

http://v/
http://v/


 

This is an excellent feature for expanding your visibility.  
Customers often filter the search results with “delivery”, and 
your business will be displayed, if it fits this category.  

Step 6: Respond to All the Good, Bad and Ugly Reviews 

Thank customers for their positive reviews. And respond to the 
negative ones, too. Negative reviews are useful information for 
the business owner.  They may help to spotlight an issue that 
the business owner was not aware of.  And, it’s also possible 
that the reviews are not based on fact. 



Either way, it’s important to respond in a thoughtful and 
respectful manner. Lashing out or being defensive is the most 
destructive thing possible.  Breathe.  If you need to wait 24 
hours to release your ire, do that.  Think long and hard about 
your response.  

Negative reviews cannot be deleted from Yelp. You may also 
NOT offer any sort of incentive to your customers to leave 
reviews for you on Yelp. 

How you respond to your Yelp reviews can help or hurt.  It’s up 
to you. In order to see all of your Yelp reviews, go to the 
“Reviews” section from your dashboard. 

This actionable guide to online review management will help 
turn your negative reviews into positive ones:  
http://synup.com/blog/actionable-guide-review-management-
small-business-owners/ 

Step 7: Sign up for Yelp’s Restaurant Management Tools 

Yelp offers excellent tools for managing your restaurant.  These 
tools will assist with taking online reservations, managing 
tables, managing Wait Lists, and texting walk in guests.  All of 
these tools come with a “no per diner fee”   

They will also assist you in managing your floor, seeing which 
tables are open, and assigning servers quickly to help your 
guests have the best dining experience. On Yelp Reservations 
website, click “Get Started” to register your restaurant with Yelp 
reservations services. 

http://synup.com/blog/actionable-guide-review-management-small-business-owners/
https://docs.google.com/document/d/1q13EPRw6YWXBSw0FYwEmxbdqhA-ovpG9LfC3FBUzDRo/edit


 

Step 8: Create Check In Offers 

You may create “Check in offers” to entice new customers and 
give a bonus to your current customers. Using “Check in 
offers”, your customers will unlock special offers whenever they 
“Check In” to your business, via Yelp. This broadcasts their visit 
to their friends on Yelp. This is an excellent feature that gives 
your business the ability to set up special offers, discounts or 
freebies for the customers who Check In. Below are the 
directions for creating a “Check In” offer:   



 From your Yelp business homepage, select “Create 
Check in Offers”. When creating a new check in offer, 
choose the type of offer, then add headline and any 
additional details. 

 

 

You may wish to also use Yelp Deals and Gift Certificates to 
assign coupons to your Yelp visitors. An attractive coupon offer 
will enhance the appearance of your listing and may also give 
you a great ROI.  

Step 9: Get More Reviews! 

Having reviews on your business listing lets Yelp know for 
certain that your business is a legitimate one. The keywords in 
the reviews might also help with ranking.   

https://biz.yelp.com/support/deals
http://www.localvisibilitysystem.com/2012/08/23/yelp-ranking-factors/


Inviting your happy customers to leave reviews for you on your 
Yelp page is a great way to get more reviews.  However, Yelp 
absolutely does NOT want business owners to post anything 
on their page asking their customers to leave reviews.  Read 
more here.  It will be necessary for you to figure out creative 
ways to encourage your customers to leave more reviews for 
you on Yelp.  As long as you provide excellent service and 
make sure that your customers are happy with you, they love to 
leave reviews – even without being asked.  

Asking for what you want is still the best way to get it. You just 
can’t put anything ON your Yelp business page, requesting 
reviews.  But you can place a sticker on your menu, or a card 
on the table, or at the cashier or entrance to your restaurant.  
Catch your customers when they are happiest with you and ask 
for the review.  It doesn’t hurt to send an email, reminding 
them, too. You may put a link to your Yelp Business Page.  

With your Yelp profile all built out, it’s now a good idea to go 
and take a peek at how your business shows up online, on 
review sites, search engines and local directories. 

 

 

 

 

 

 

 

 

 

http://officialblog.yelp.com/2009/09/to-solicit-or-not-to-solicit.html
http://officialblog.yelp.com/2009/09/to-solicit-or-not-to-solicit.html
http://scan.synup.com/


 

Disclaimer 

 

Google's algorithm (the rules and guidelines that determine 
which business listings they display at any given time to any 
given individual) may have changed since this document was 
published.   

While the steps outlined above were working for us at the time 
we published this document, Google may have changed its 
procedures since then. 

 

 

 

 

 


